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REASONS ANTIBIOTIC PRESCRIBING
GUIDELINES ARE NOT FOLLOWED

Belief that non-recommended Concern for parent or Fear of infection
agents may be more likely patient satisfaction, complications and related
to cure an infection a common method by negative consequences
which clinicians are evaluated

www.cdc.gov/getsmart o o gﬂ_g?
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A Antibiotics sometimes ¢ Overall (n=21867) 0 Antibiotics never
indicated (n=7544) indicated (n=14323)
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Linder, JAMA Intern Med, 2014



Behavior Theory
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Health, Wealth, and Happiness
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http://upfrontanalytics.com/

MINDSPACE

Messenger we are heavily influenced by who communicates information

Incentives our responses to incentives are shaped by predictable mental
shortcuts such as strongly avoiding losses

Norms we are strongly influenced by what others do

Defaults we ‘go with the flow’ of pre-set options

Salience our attention is drawn to what is novel and seems relevant to us

Priming our acts are often influenced by sub-conscious cues

Affect our emotional associations can powerfully shape our actions

Commitments we seek to be consistent with our public promises, and
reciprocate acts

Ego we act in ways that make us feel better about ourselves




* Any aspect of decision
making that alters
behavior in a predictable
way without forbidding

any options

* “Nudges are not
mandates. Putting fruit at
eye level counts as a
nudge. Banning junk food
does not.”

Ly ‘A Practitioner’s Guide to Nudging’ 2013




A Famous Nudge




Messenger

Parental Report of Trusting Vaccine Recommendations “A Lot”
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Last Month Neighborhood Comparison

YOU

EFFICIENT
NEIGHBORS

ALL NEIGHBORS

Schultz Psych Sci 2007

Last month you used 15% LESS

electricity than your efficent neighbors.
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+18% (p<.05) No Difference +32% (p<.001)
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Commitment (and incentives)

Proportion of CARES clients that made a deposit (weekly)

l —~&— Passed urine test —"— Did not pass urine test
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Gine, “Put your money where your butt is...”, American Economic J: applied economics, 2010



Summary

* Traditional approaches to behavioral change may
Ignore important opportunities

* Cleaver approaches to “choice architecture” are all
around us

* Next time, stewardship specific behavior change




